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HairBoutique.com
Marketing Program

HairBoutique.com represents one of the
largest global convergences of female
shoppers anywhere on the Internet.

"In advertising, indeed, it would be a mistake
to ignore this fast-growing segment of
wealthy online individuals... the deep-

ocketed female consumer." .
P -Business Week

v\



We reach more women - more frequently, directly, and actively than any other female
focused site on the Internet.

* HairBoutique.com is the largest, most viewed hair and beauty portal in existence, with the
freshest content, thorough how tos, and the most recent up-to-date trends consumers crave.

* Published / Broadcasted Interviews - Karen Marie Shelton, founder and CEO of
HairBoutique.com, with over 5,000 published articles is the most referenced, interviewed,
and well-known hair-care expert in the industry.

*Media Coverage - frequently highlighted in national and global publications

* House brands - a favorite among consumers and industry authorities

* Education series - books and DVDs for both consumers and industry professionals
*Postal catalogs - delivered quarterly to tens of thousands of preferred customers

* Postal packages - thousands of out-going orders a day

e Newsletters - delivered weekly to preferred customer inboxes

* Events - monthly events in the DFW area - presenting and showcasing featured products.

* Volunteer etfort and community participation - known in the DFW area for supporting local
initiatives benefiting its residents, and participating in and sponsoring community functions.



I e

Increased spending and steady gift giving

With less financial responsibility than other
age ranges and easy access to credit, a
higher-incomed young adult yields a higher
average purchase, more frequent spending,
and increased gift buying for friends,
family, and love interests.

Smart, indevendent, and deserving

i
i College graduates, proven to be more
- independent than non-graduates (NY

Times), spend on 1;:urc:hases regardless of
the opinions of others - limiting loss
revenue to a change-of-mind. College
graduates also spend more than non-
graduates, which may be linked to their
sense of overall life accomplishment and
worthiness.

"Females are now
: spending more online -
:than ever before, more -
. than in malls."

-Intuit : /



























