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Powerful - Direct - Effective




HairBoutique.com
Marketing Program

HairBoutique.com represents one of the
largest global convergences of female
shoppers anywhere on the Internet.

"In advertising, indeed, it would be a mistake
to ignore this fast-growing segment of
wealthy online individuals... the deep-

ocketed female consumer." .
P -Business Week
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We reach more women - more frequently, directly, and actively than any other female
focused site on the Internet.

* HairBoutique.com is the largest, most viewed hair and beauty portal in existence, with the
freshest content, thorough how tos, and the most recent up-to-date trends consumers crave.

* Published / Broadcasted Interviews - Karen Marie Shelton, founder and CEO of
HairBoutique.com, with over 5,000 published articles is the most referenced, interviewed,
and well-known hair-care expert in the industry.

*Media Coverage - frequently highlighted in national and global publications

* House brands - a favorite among consumers and industry authorities

* Education series - books and DVDs for both consumers and industry professionals
*Postal catalogs - delivered quarterly to tens of thousands of preferred customers

* Postal packages - thousands of out-going orders a day

e Newsletters - delivered weekly to preferred customer inboxes

* Events - monthly events in the DFW area - presenting and showcasing featured products.

* Volunteer etfort and community participation - known in the DFW area for supporting local
initiatives benefiting its residents, and participating in and sponsoring community functions.



s Ape: 27

*Income: $63,000
*Has a college degree
*Loves to shop, eager to follow the
latest trends
* Visits HairBoutique.com several
times a day

Young, trendy, experiential

An impressionable audience historically
proven to invest in new products, services,
and consumables without hesitation

Increased spending and steady ¢ift ¢iving

With less financial responsibility than other
age ranges and easy access to credit, a
higher-incomed young adult yields a higher
average purchase, more frequent spending,
and increased gift buying for friends,

family, and love interests.

Smart, independent, and deserving

College graduates, proven to be more
independent than non-graduates (NY
Times), spend on lIq)t;lrch{:lses regardless of
the opinions of others - limiting loss
revenue to a change-of-mind. College
graduates also spend more than non-
graduates, which may be linked to their
sense of overall life accomplishment and
worthiness.
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Grow Healthy Hair In 2008

Total

8 Secrets Your Hair Dresser May Never Tell YoU || oum ropics
Kaven Uare Staton - Capyrgee - Al fighas Reserved h
Revssd Date (290008 Orgnal Pusicatcn Date 2082003 I
Yes, s true, Many salons will require ther hi

colorists to “promote” 3 specic ine of har car
maans that your hardresser is requered to el
«even  they do not like them or prafer to use

& Hairfopia 3 Sound crazy? Maybe, buk thats the ha biz.
- o - profit off the retad product nes they carry and
Beautiful Hair Ol often raquirad to 34l 3 certain amount of ratal
‘amployment contract.

Even f they re not required to push hair care products, nanoresses
usually make 3 commssion on any products that they do sell. Same
rotad ines.

 your vou buy

salon, ask them f they use the prodicts themsebves at home.
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The largest hair
and beauty site

More than
9.6 million page
views a mont

Marketplace

The only site to promote over 55 designers and unique product
lines - successfully, effortlessly, and continuously drawing both
men and women regardless of fashion/ product preference,
budget, or demographic.

Articles

With over 2,500 online articles available to visitors,
HairBoutique.com is the number one consumer resource for hair
information, products, and accessories - resulting in unusually
long visit times per user.

Forum

The only mega-site with hundreds-of-thousands of frequent
HairTalk™ forum members, with daily discussions of hot
products, tips, and styles.

HairWizard

Qur unique interactive hair %:alller , featuring Jessica Simpson's
HairDo and Raquel Welch's HairUWear extensions among many
other styles, allows usuers to virtually try on different looks in
every style, color, and cut. A fun and addictive tool for millions of
users a month!

Gallery

With over 18,000 images, HairBoutique.com has become the go-to
resource for celebrity-style watchers, hair aficionados, and
trend-setters.

Fun Zone

With free music downloads provided by Rhapsody and a plethora
of games to choose from - our users not only stay on our site for
most the day, but have become accustomed to shopping at our
marketplace and reading through our articles while listening to
their favorite tune!

National Salon Directory

With our fingers on the pulse of America's salons, millions of
users rely on our database to find and recommend for them the
nearest location fitting their needs as well as meeting with our
own high standards.

Hair Encyclopedia

With thousands of terms, users regularly research hair treatments,
condition , and diseases as well as the trendy hair-jargon of the
moment.

News

With up-to-date news, information, and press releases, millions of
users get their daily industry headlines, fashion updates, and
celeb commentary from our news portal.

Blogs

Insig%tful how-tos, interesting facts, and comedic moments draw
millions of users to our blog section, where they can read and
comment on everything from business savvy to hair knowledge
to dieting.
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Natlonal Power Blowdrying
Salon ostnion |
D' After hair has been freshly washed and towel
lI'ECtOI'y blotted dry, use a hair dryer set on the hottest
setting in very short busts to remove excess
moisture. from the hair. Power blowdrying is done
by many stylists as the first blow drying step
towars creating perfect straight blow outs. Power
blow drying is done quickly and spaningly with a
rotating movement to avoid directing excessing
S heatto the ronts orthe scalp, Ooce the sxcessive.
Hair News - March 2008
Author: Karen Maris Sheton
Date: March 2008

Monday
March 3, 2008

i
A Tribute To An Award Winning Hairdresser - Janet Esther Montgomery I Ia A
Lets Semml Kaste Encyclapedia
Former hairdresser Janet Esther Montgomery died on February 15, 2008. Her tribute inthe

Kansas City Star caught my eye because of her love of hair. According to the tribute, Janet was

an only girl with three brothers but she loved to play with other people’s hair induding putting

pin curls n her little brother Denny’s hair.

She also tried out different hairstyles on her male model. Her early love of hair which resulted
in her curling and coiffing the hair of her friends and family lead to enroliment in cosmetology
school in 1962. Her younger daughter Cindy Haus reported that her mom enjoyed trying out
different dye jobs on her own hair and eventually had “every color of hair in the rainbow.....red
hair, blond hair, black hair™. Janet also won first-place trophy in 3 hairstyling competition in the
1960s.

After she left the hairstyling biz she devoted her time to canng for her kads and working
different jobs inchuding a job at the Prairie View Elementary School in Lee's Summit where she
was dubbed as "the Coolae Lady” for giving away cookies to kids who couldn't afford them
She also was a very dedicated grandmother with a great sense of humor which she kept until
the very end of her life.

This former hairdresser is 1emamhared ot N Aef B0 Lt B0 DAL AN RS AL O
the hair world but to her far]

| Hair Layers - How To Grow Them Qut

A full tribute to this lovely wll  March 1st, 2008
2008.

The Bob, popularized by Louise Brooks in the 1930s, has been
making a huge comeback with celebrities like Victoria Beckham
(aka Posh Spice and Katie Holmes) showcasing the 2007-2008
versions. Now 1hat the Bob has been popular for awhile. the big
question is how o grow out those hair layers that came with the
bob haircutl

News

Can you win the battie with the iayers while trying to grow your hair out?
Absolutely. How? Work oul a plan with your fav hairdresser o help you get from
Point A heavy layers 10 Poinl B withoul layers.

Read the rest of this entry =
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Deemed an icon in the hair industry, Karen Marie
Shelton's products, interviews, and knowledge
continue to direct the trade's focus year after year.
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-The Long Hair Loom
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up-do expert, Karen's how-tos as well as . .

" HairBoutique.com itself, is regularly highlighted and : '.
referenced among the prom and bridal industry's many . (Igl‘if){lgi’& OC? 8
sites. . o

. articles .
. Shelton's information is so frequently shared among o = .° 4
Yﬁﬁ?g!“ i readers, her words and articles are easily and i ST
. repeatedly f(:iund through-out Yahoo Answers, Google
. Answers, and FunAdvice.com l
A  Google
With Shelton's extensive knowledge, even pregnancy Fun
. _sites pass on her know-how to their many moms-to-be. Advice

| Thanks to Shelton's expertise, BBC News consistantly
ranks HairBoutique.com among webs TOp 10.

+ iVillage Parenting Network

+ Huggies

+ The Full Experience Company
+ BBC Parenting

+ Galaxy Radio

+ hairboutique.com

+ Foxtons

+ La Senza

* FCUK

+ Pregnancy-info.net



















